Co-op Principles

Join In!

In addition to our common values, most co-ops
share seven basic principles. These principles
help co-ops maintain the spirit of cooperation,
and they demonstrate how people-oriented
cooperatives are at heart:

You’ll find many reasons to join a cooperative,
including:

First Principle:
Voluntary and Open Membership
Second Principle:
Democratic Control
Third Principle:
Member Economic Participation
Fourth Principle:
Autonomy and Independence
Fifth Principle:
Education, Training and Information
Sixth Principle:
Cooperation Among Cooperatives
Seventh Principle:
Concern for Community
To learn more about these principles, visit
The International Cooperative Alliance website
at www.ica.coop. To learn more about co-ops in
the U.S., visit www.go.coop.

• Get access to great products and services.
• Be heard.Your voice counts—your co-op
truly cares what you think.
• Be part of a values-based organization that
puts people ahead of profit.
• Share in the financial success of the
organization.
• Contribute to a thriving local economy.
• Invest in a business that is locally owned
and democratically controlled.
• Be part of a strong and proud cooperative
tradition.
• Help change the way business is conducted
in America and around the world.
Cooperatives are leaders in building stronger
and healthier communities.

Did you know?
• There are more than 29,000 co-ops in the
U.S. with Americans holding 350 million co-op
memberships.
• U.S. co-ops provide over 850 thousand jobs
and create more than $74 billion in annual
wages with revenue of nearly $500 billion.
• The majority of our country’s 2 million
farmers are members of the nearly 3,000
farmer-owned cooperatives. They provide
over 250 thousand jobs and annual wages
of over $8 billion.
• Food co-ops have been innovators in the
areas of unit pricing, consumer protection,
organic and bulk foods, and nutritional
labeling.
• Over 8,300 credit unions provide financial
services to nearly 100 million members.
• More than 900 rural electric co-ops deliver
electricity to more than 42 million people
in 47 states.
• Approximately 233 million people are served
by insurance companies owned by or closely
affiliated with co-ops.
• More than 50,000 families in the U.S. use
cooperative day care centers, giving co-ops
a crucial role in the care of our children.
• About 1.2 million rural Americans in 31 states
are served by the 260 telephone cooperatives.
• More than 6,400 housing cooperatives exist
in the U.S., providing 1.5 million homes.
• The .coop web address extension has been
adopted by over 3,000 co-ops and while many
cooperatives may use .com or other domain
extensions, when you see .coop, you can be
sure that it’s a cooperative.
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Everyone Benefits—The World of Co-ops

Cooperatives at Work

People band together to form cooperatives all over the world. And there’s no limit

Around the world, over one billion people belong to cooperatives, and more than

to what co-ops can do—build homes, purchase products and services, share utilities,

100 million of them are employed by cooperatives. Co-ops are a vital part of the

even provide funeral services and organize orchestras.

economy, buying and selling a surprising variety of products and services. Here are

Co-ops are values-driven.
Co-ops are owned by the very people who use them. A respect for these members and their values is first and
foremost—co-ops listen to what members say they need and then work to fulfill those needs. Members vote
on big decisions and elect a board of directors to represent their interests.

a couple examples:

Co-ops are good for their communities.
In fact, concern for community is a cooperative principle. Natural food co-ops support local economies with
their commitment to providing local food and products. They contribute to community causes by sponsoring
events such as local concerts, fairs, and food drives, to name just a few. And co-ops support the global
community, too, by buying Fair Trade products and offering support to one another.
The more the merrier—and more powerful!
Co-ops purchase, bargain, and effect change on behalf of their members. And the more
members in a co-op, the more clout that co-op will have. Every day, for example,
natural foods co-ops are helping to increase local
and organic food production and protecting the
integrity of organic and sustainable agriculture.
As we grow, we’re supporting an increasing
number of small-scale farmers and producers
and even saving farm land from development.
In partnership with sustainable agriculture and
policy organizations, natural food co-ops are
standing up for consumers and growers.

National Cooperative Grocers Association (NCGA)
Co-ops can band together just as individuals do to form co-ops for the benefit of their members. National
Cooperative Grocers Association (NCGA) is one such success story. In 2004, more than 100 grocery co-ops
around the U.S. joined together to bring better products and prices to its members (like our co-op). How?
One way NCGA uses our co-op clout is to bring our shoppers
the best prices on top quality products through the Co+op
Deals flyer and coupons.

Money-saving coupons inside!
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San Juan Adimat Cooperative
On the shores of Lake Atitlán in San Juan La
Laguna, 25 women weavers have combined
efforts to support their families by
maintaining the traditional natural dyeing
and weaving practices of their ancestors.
At the same time, they provide funding
to teach orphans and other children who
otherwise wouldn’t be educated, and they
ensure that the environment in which they
live and work is kept clean by sponsoring a
litter-removal program. They’re members
of the San Juan Adimat Cooperative.
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As businesses, the retail food co-ops that are members
or associate co-ops of NCGA stand with the consumer and
the small producer, calling for the highest organic standards and
support for local food systems.  We will continue to speak up
for integrity and
transparency in food
and farming systems.

